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Overview

My knowledge and application of interactive media has been evident throughout my career. This has been demonstrated by a comprehensive understanding of the languages, packages and principles used within the digital environment.  

Working within a variety of creative and advertising agencies, I have developed a clear understanding of digital development, strategy, project life cycle and management. It is crucial within this environment to have the ability to use innovative ideas and problem solve whilst also staying within a clients brief and budget. Concurrently, I have a clear awareness of project timescales and costs, being able to communicate these with both colleagues and clients. 
One of my unique attributes as a developer is having a strong and natural empathy with design. I can confidently employ and evolve a given concept within a digital environment, whilst taking into account the various defining factors of implementation and environment. Because of this, within all my roles I have grown to be a crucial part of the technical team and business model.
Now as a contractor, I offer a wide variety of development and strategy skills particularly suited to the creative and advertising industry.
Education
Higher Education
- BSc Degree in Multimedia Major with Computing Minor (2005) First class honours. 
- Graduated as the top student on the course. 

- Awarded ‘Multimedia Student of the Year’- British Computer Society. 

Minor Qualifications & Training






- 10 GCSE's 





· 

- 2 A Levels & 1 A/S Level (Math, Physics and Art)




· 

- Macromedia Certification,  ASP - OCN Diploma, IOS/Objective C 

Skills
	Programming languages:
- CSS: Excellent

- HTML /HTML5: Excellent
- Responsive: Excellent

- Javascript, JQuery, AJAX: Excellent
- ActionScript 3: Good
- ActionScript 2: Good
- IOS/Objective C : Basic
- .NET & .NET MVC: Basic

- PHP: Good
- SQL/MYSQL: Good

- XML/JSON: Excellent
	Knowledge of software:

- Flash: Excellent
- Illustrator: Excellent
- Fireworks: Excellent
- Photoshop: Good
- Dreamweaver: Excellent
- Visual Studio: Good 

- IIS: Good
- Sublime Text: Good
- Tortoise SVN: Good



	Javascript:

- Communication: REST,  SOAP, JSON, XML
- Object Oriented Programming (OOP)

- Object Oriented Design (OOD)
- JQuery, Plugins, Plugin creation
- Angular JS

- Facebook, Twitter, Tumblr , Google API
- JWPlayer API, HTML5 PLayer API
- Canvas API, Create js
- Synchronous Loading 

- Events, Notifications, Inheritance
Action Script 3:

- Communication with SOAP, XML,  JS

- Object Oriented Programming (OOP)

- PureMVC Framework

- Design Patterns

- Behaviors, transitions, filters
- Meidamind / Adwords API
	Development practices:

-  Technical team management
-  File management and version control
-  Development methodologies
-  Testing / Peer / Browser / Unit
-  WC3 standards / Usability standards 
-  Lifecycle and deadline management
- Implementation of HTML into  Enterprise CMS systems – Sitecore, Epi Server
Digital practices:
-  Project Requirements gathering and analysis
-  Project costs and cost optimisation
-  Digital workshops and strategy sessions

-  Information Architecture

-  User Experience design

-  Interactive wireframes & prototyping

-  End to End project vision




Experience

In the past decade I have had the privilege of working within some of the finest digital and advertising agencies in the Midlands. This has given me a broad understanding of digital strategy and development practices within these environments. In addition, they gave me a platform to work with a wide variety of global clients on large projects or digital campaigns.
Intel          Lucozade          JCB          Dyson          Toshiba          Samsung          Quorn         WKD         Karcher          Miele          Cadbury          Pirelli          Bridgestone          Dominos          Tuborg                                
Key Projects
Client/Project: Karcher / Virtual House
Technology: HTML5, CSS3, HTML5 Video, JSON, Responsive

Description: The virtual house application was developed to enable users to find the correct Karcher pressure washer accessory for their cleaning requirements. The aim was to produce a single solution to be used as an offline interactive point of sale program as well as a hosted web solution, capable of running on both desktop and mobile devices. This single solution can then display the appropriate accessories depending on which retail site the Virtual House is hosted or embedded. The app is now being used offline in hundreds of high street retail stores and available from key retailer sites such as Halfords, Homebase, B&Q and Argos.
Contribution: Developer (freelance capacity)
Availability: www.karcherhouse.co.uk
Client/Project: JCB – Global Website
Description: As part of their online global vision JCB set  out  to deliver a best in class website and suite of digital tools for their dealers and customers. I was involved in the competitor benchmarking exercise and full UX investigation to map out the future of JCB online. Months of planning and documentation led to the development of the site within SItecore, a multilingual CMS platform.  The development was split across two teams both working agile methodologies under a central management task force.

Contribution: Client Consultation, Analyist, Documentation, User Experience, HTML Development, SItecore HTML integration
Availability: www.jcb.com
Client/Project: Denplan – Training Requirements App
Technology: IOS, Objective C, Javascript, Angular JS, HTML5, CSS

Description: The training application is used by Denplan consultants when visiting dentists, helping to understand their training requirements. The app needed to be distributed to consultant’s iPads using Airwatch and additionally hosted in a web environment. In order to avoid duplicated development costs, the app was created with the AngularJS framework and then placed within a native IOS application.

Contribution: Client consultation, User Experience, Development
Client/Project: Toshiba – Social Tool Bar
Description: Toshiba have an excellent online presence across multiple sites, platforms, social networks, and third party resources. However this led to a convoluted user journey when jumping between platforms. After several brainstorming sessions, it was proposed to bring all social activity within the main corporate and product sites but this needed to be done without interfering with core functionality. The social tool bar was a mashup of multiple social sources with the ability to be easily installed on any of the various Toshiba sites, giving the consumer a central place for all user and Toshiba generated content from across the web.
Contribution: Client Consultation, Concept, User Experience

Availability: www.toshiba.co.uk

Client/Project: Denplan – Fee Rate Review
Technology: IOS, Objective C, Javascript, Angular JS, HTML5, CSS

Description: The Free Rate Review  iPad app is used by Denplan consultants when visiting dentists to explain and understand complex fee changes. The data and calculations were taken from an existing complex spreadsheet which the consultants found difficult to both use and understand. The UX investigation, consisting of client workshops, consultant studies and protyping, all led to a new way for consultants to conduct their fee reviews. The app is now used for all fee rate discussions by hundreds of Denplan consultants throughout the UK and has been exceptionally received as more energising and intuitive tool to aid the fee consultation.
Contribution: Client consultation, User Experience, Project Lead, Development Setup
Availability: app  – available on request

Client/Project: Lucozade / Energy – Do more
Technology: Flash, AS3, 

Description: The redemption site gives Lucozade drinkers the chance to win 1 of 20 action adventures every day. The competition and adventures were brought to life through the interactive flash website, which sat at the heart of the campaign. The site communicated with several secure web services allowing for the redemption competition to be activated instantly. During the competition period, the site received over 6 million visitors, leading to a 30% uplift in sales and a 40% increase in awareness of Lucozade Energy in the target group.
Contribution: Joint developer on the project
Employment History
Company: Big Communications (Formally Fuse Digital) – www.bigcommunications.co.uk 
Date: January 2010 - 2014
Position:  Flash Developer (2010-2011) / Creative Technologist (2011-2013) / Technical Lead (2013-2014)

Overview:  Big Communications are one of the leading and most awarded advertising agencies within the Midlands. Over the four year of my employment my role progressed from flash developer to technical lead. I also filled skill shortages and acted in capacity as a user experience designer and analyst. Sll these positions gave me vast experience of producing digital solution for global clients. Some of my responsibilities included;
-  programmatic development of projects

- flash / actionscript


- html / CSS

 
- Javascript


- PHP /.NET MCV


- IOS

-  digital strategy and client workshops

-  requirements analysis, information architecture, user experience design

-  technical innovation and introduction of new technologies
-  management of the technical team (appraisals, processes, training)
-  creation of quotes, sitemaps, process flows and site specifications
-  pitch proposals, costs and presentations
Company: Mosaique - www.mosaique.co.uk 
Date: January 2007 - 2010
Position: Senior Developer
Overview: Mosaique are considered a full service business to business agency and have worked with global brands for many years, most notably Intel, Toyota, Bentley and Dyson. The digital arm is relatively small and as senior developer the range of tasks expected are vast, including;
-  programmatic development of projects

-  management of two internal and multiple external developers 
-  strategic planning of major developments
-  creation of quotes, sitemaps, process flows and site specifications

-  implementation and enforcer of version control (TortoiseSVN)
-  client presentations
Notable projects:
Cooper Touchpoint and I-ON launch – www.i-on16.co.uk 

Bramblecrest  - www.bramblecrest.com, www.babylongardenfurniture.co.uk 
Intel - Mobile Clinical Assistant Online Launch. – www.intel.co.uk/mca 
Dyson – Airblade email and web banner campaign. 

Team GBR – www.equestrianteamgbr.co.uk 
Borderoak – www.borderoak.co.uk 
Company: Schmakk- www.schamkk.com 
Date: September 2005 – January 2007
Position: Interactive developer

Overview: The role I undertook at Schmakk, a Birmingham agency, specializing in brand, design and digital, consisted of taking projects from design through to code development. Skills and applications used within this job included Flash, Actionscript, ASP, ASP.net, PHP, msSQL, mySQL, HTML, CSS, Photoshop, Illustrator and Indesign. 
Notable projects:

University of Birmingham Under/Postgraduate CD-Rom’s. 

University of Birmingham recruitment Flash presentations. 

Canned Food UK - Desktop D.A.N. (animated Windows news feed application) 

Company: Freelance (part-time – evenings and weekends)
Date: November 2001- February 2008
Position: Digital designer / developer

Overview: Before, during and after my three years at University, I was involved in a wide range of commercial products including e-commerce solutions, extranets, interactive compact discs and presentations. 
Notable projects:
Design by Z3 – Creative portfolio site 
Umberto Giannini – Hair Stylist product site
Peugeot – Extranet

Sanctuary Care – CD-Rom & presentation
